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ABSTRACT

Management education is being marked by an increasing pressure in terms of demand for determinant
factors for the success of organizations, such as competitiveness and quality of services. In this process of
supply and demand for the course it is important to emphasize that the concern about the level of satisfaction of
alumni, as customers, because such feedback provides a direction appropriate with regard to improving the
quality of teaching. Objective of This work was to develop an assessment of the graduate in Business
Administration, from the perspective of their students, with a view to incorporating the teaching-learning
process element of external reality the institution. Yet had as purpose identify and analyze the perceptions of
alumni about the skills developed in this course. Check that the alumni of the course of ADM residents in the
municipality of Cacoal are doing and the vision that they have on the course that they were the main objectives
of this work. To achieve the proposed objectives, was held bibliographic research and field study, locating these
graduates and requesting that responded to two questionnaires: one with personal data and another to check the
satisfaction with the progress made and the evaluation of the same in many aspects. After the tabulation and
analysis of the data, the conclusion was that despite the large number of administrators that are placed in the
labor market, those from the Federal University of Rondonia stand out from the other gaining more your place
in the market.

Keywords: alumni; consumer satisfaction; powers of administrator, competitiveness.
INTRODUCTION

The analysis of an Administration course can contribute to broader perspectives. At least you can
facilitate the problem-solving process and to promote the recognition of the complexity involved in the
preparation of an infrastructure for the provision of a high-quality education.

Management education is being marked by an increasing pressure in terms of demand for determinant
factors for the success of organizations, such as competitiveness and quality. In this process of supply and
demand for the course, it is important to emphasize that the concern to know the level of "satisfaction™ of
students and ex-students as customers, because such feedback provides a model appropriate as regards the
improvement of the quality of teaching.

A search that is based on the conception that identifies the evaluation of higher education courses by
their ex-students is an important step in the direction of incorporating into the teaching/learning
process elements of reality outside the College campus, that only the graduate is able to offer, to the extent that
it is he who personally experience the positive and negative consequences during their graduation and after
completing it.

The turn of the millennium brought not only turbulence related to the development of science and
technology, but also the difficult mission of education to keep up with the evolution of historical constructs
which have done part; both define the relevant tools as regards the processing of men in the global market.
These factors have led to Higher Education Institutions to reconsider the adoption of their strategies along the
process of formulation of Political Projects and Pedagogical conceptions of learning, as well as the perceptions
of its student body, since these seem to be increasingly selective and demanding in terms of services supplied to
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them. These changes, which are considered by Motta (1995), such as fruits of the process of globalisation, has
led organizations to reorganize their structures, as well as review the work processes, implementing new
administrative practices and management, especially in relation to environmental issues and the value of the
human person. Complementing this line of thought, Mezomo (1994, p. 2). 45) Stresses that:

... The new philosophy is being deployed and begins to produce results in the
educational context. We may well ask ourselves, if it would be the philosophy of
improving the quality valid instrument, also to revitalize the system and the
educational institutions, and could the school adopt with advantages and results a
philosophy born out of their domain ...

Therefore, this research is not intended to be final and conclusive, on the contrary, its main objective is
to produce indicators to subsidize the development of a process of reflection and debate on the essential
elements that characterize the Undergraduate course in Administration offered by UNIR.

It is important to know what the students are doing and what is the vision of them in relation to the
course that concluded, once that now has a dual responsibility: to act as citizens aware and as trained
professionals thanks to the efforts of the community, i.e. , they are expected to be agents of transformation of the
new society that is on the horizon, through its technical and scientific training and not just mere manipulated by
£conomic power.

Before the environmental forces that lead organizations to change their goals, objectives and
procedures, institutions of Higher Education are induced to keep pace with the changes that occur constantly in
the form of improvements in services to their students, and consequently, to the communities in which they
operate.

Whereas the transformations that occur rapidly in all organizations, requires a special attention to
positioning and communication with the target audience. For both, regardless of class, activity, or business, the
organization, in order to survive, must be attentive to their image, i.e. what assessment the society makes on it.

Second Gronroos (1995: 213-4):

... A positive reputation and well-known, corporate and/or location, it is an asset to
any company or institution, because the image has an impact on the vision that the
customer has of the communication and of the operations of the company in many
respects.

In this context appears to inquiry: "where and what they are doing the graduates of the course of
ADM - UNIR/CAMPUS OF CACOAL that reside in this city and what their vision of the course that
concluded?"

In the 21st century customer satisfaction is a subject that arouses the curiosity for all organizations.
Analyze whether the client/student is satisfied with the service that was rendered to him is important,
considering that their opinion will motivate or not the entrance of new future administrators in the course
offered by the Institution.

Seeking to answer the question proposed earlier this research intends to form a database that will serve
to characterize the profile of alumni and present a brief assessment of progress made by them to subsidize
debates that aimed at improving the quality of services provided by the university. For both proposed as specific
objectives:

a) Find the graduates of the course of ADM - UNIR/CAMPUS OF CACOAL that reside in this city.

b) Check the performance of graduates in the labor market, noting that they are acting in the area in
which they are trained.

c) Check next to the freshmen the reasons that led them to equip ADM and what contribution this
course brought to their professional careers.

d) Presenting the point of view of students in relation to the infrastructure of UNIR/CAMPUS OF
CACOAL in period progressed.

e) Indicate favorable and unfavorable aspects of the course of ADM in the vision of the alumni,
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presenting the skills required of positions he occupied that were or not developed during the
course.

To achieve the goals proposed in the present article was adopted the technique of indirect
documentation, performing bibliographic research, i.e. , systemic studies developed on the basis of materials
which have already been published in books, magazines and materials available in the electronic network. There
was also a field research with the students of the course of ADM - UNIR/CAMPUS OF CACOAL, residents in
the city, to be presented a profile of the same as well as manifest the vision (opinion) of them on the course that
concluded.

To this end, answered two questionnaires: the first collection of personal data and the other to carry out
brief analysis and evaluation of the course completed.

The sample consisted of 45 elements from a population of 186 alumni of ADM-UNIR/CAMPUS OF
CACOAL. Without intention to generalize the results obtained led to search from a purposeful sample as
accessibility and convenience, justified by the fact of being able to choose the cases to be included in the study,
on the basis of prior knowledge of the location of the population.

1 THEORETICAL FOUNDATION

To Kotler (2000, p. 58) In general, "satisfaction lies in the feeling of pleasure or disappointment
resulting from the comparison of performance or outcome perceived of a product/service in relation to the
expectations of the buyer/consumer." It is clear, by this definition, that the satisfaction is a function of
performance and expectations perceived. If the performance does not meet expectations, the customer/student
will be dissatisfied. However, if expectations are affected it will be satisfied, and if the performance is beyond
expectations this will be delighted.

1.1 Concept of customer
For Chiavenatto (1999, p . : 82-83):

Customers are the elements that buy or purchase the products or services, i.e.
absorb the outputs and results of the organization. Customers can be called users,
consumers or taxpayers, still, sponsors.

In this definition we can say that the graduates of an Undergraduate course are consumers, users of all
the knowledge produced within the University and may thus be considered customers.

Today's customers want services that add value, providing the consumer services that, in their
perception, meet or exceed their expectations. According to recent studies for most people the quality of the
service is at least 8% more important than its price being that the consumer is willing to pay up to 16% more for
quality services (WHITELEY, 1992).

Search about the satisfaction of customers is a fundamental task for the management of companies,
since their understanding can provide a performance evaluation from the perspective of the customer, indicating
decisions at both strategic and operational that will influence the level of quality of the services provided by the
organization.

1.2 Quality of services

In accordance with the concepts of Las Casas (1991, p . 15) "services are acts, actions, performance".
This is one of the best definitions of services, as it consists in an objective way and simple all categories of
services, whether they are aggregated at a well or not. The end product of a service is always a feeling.
Customers are satisfied or not according to the expectations. Therefore, the quality of the service is variable
according to the type of person.
Second Albrecht (1992) quality in a service is:
... The ability of a experience or any other factor has to satisfy a need, solve a
problem or provide benefits to someone. In other words, quality service is the one
that has the capacity to provide satisfaction. It is important to note that the services
have two components that must be considered: the service itself and the way it is
perceived by the customer. Provide total quality in services is a situation in which
an organization provides superior quality and services to their customers, owners
and employees.

Tactful Management Research Journal | Volume 2 | Issue 12 | Sept 2014



Tactful Management Research Journal
Vol. 2 | Issue. 12 | Sept 2014
ISSN :2319-7943 Impact Factor : 1.5326 (UIF)

There are several definitions for quality both in the perspective of the product as well as the perspective
of the services. According to Garvin (2002), the definitions of quality are dealt with under five prospects, which
are: (1) quality transcendental; (1) quality based on product; (111) quality based on the user; (IV) quality based
on production and (V) quality based on value.

According to the focus of this work, we chose to work with the concept of quality based on the user,
which can be characterized as the effort of the service provider in the care of the desires of their customers, the
appropriate service to the real needs of your audience.

Las Casas (1994) also presents the main characteristics of services:

... Services are intangible, inseparable, heterogeneous, concurrent. As to the second
characteristic, you cannot store a service. The third characteristic, by the fact that
the service is to be produced by people, their quality can vary positively or
negatively, which makes it heterogeneous in each situation or time. The
simultaneity is related to consumption, that is, production and consumption of the
service taking place at the same time.

Whereas the quality of a service is subject to feeling (positive or negative) to meet the needs or
expectations of a customer becomes relevant to understand the main characteristics of customer satisfaction. In
other words, any action in the search for quality in services must be performed on the basis of the needs and
expectations of customers.

Studies related to satisfaction are already widespread in the literature and are one of the areas most
studied in marketing (HOFFMAN, 2001; FARIA, 2005). The satisfaction with a service constitutes one of the
fundamental factors in the maintenance of customers and to maintain the positive image of the company.

Second Neves and Ramos, 2002:

Starting from the idea that the students as customers consider relevant the image of
the school they have chosen to help them in their integration into the labor market,
the higher education institutions that want to survive in this increasingly
competitive environment, should devote special attention to their structures and to
new requirements.

Hence the importance of the implementation of institutional assessments, which raise the Perceptions
and expectations of their students and alumni. These assessments represent the first step in the diagnosis of the
institution. These, second Belloni (1996) should contemplate some relevant aspects presented in Table 1.

Table 1 - relevant aspects in institutional evaluation

ASPECTS WHAT EVALUATE
Performance in teaching: content developed, the procedures adopted, of teaching
Professor materials produced, etc. ; performance in research, scientific production, artistic,

cultural. ;performance in extension; other aspects.

Content of curricula and programs; professional profiles face the prospect of scientific

and technological development and social needs; other aspects.

Relevance technical-scientific and political-social projects or lines of research in

Search development; congruence /COMPLEXIDADE/CONTINUIDADE between research

activities versus search for background of working arrangements; other aspects.
Infrastructure of | Human Resources: the size and functions of the technical body; performance; physical
teaching, research| spaces, equipment, and materials science and engineering: laboratories, experimental
and extension stations, generation and processing of information, bibliographic collection, etc.

Source: Adapted from Belloni (1996).

Education

1.3 Quiality of services versus quality of education

The different meanings regarding the service definitions presented in Table 2, inferences that customers
pull value without, necessarily, obtain the ownership of tangible items.
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The studies of Lovelock (1998, p . 5) Indicate that:

... Service is an act or performance offered by one party to the other, that in spite of
the process can be connected to a physical product, the performance is essentially
intangible and usually does not result in ownership of any of the factors of
production.

Table 2 - Different service concepts

AUTHORS CONCEPT
Gronroos(1995) tAr;r"e} g;ore or less intangible because they are activities or processes, not
Lovelock (1998) Services products are intangible achievements.
Kotler and Armstrong (1995) It is the whole activity Essentially intangible.
Albrecht(2000) IS all the work Done by one person For the benefit of another

Source: Adapted by the authors of the theoretical framework.

Based on this concept we can say that the educational activities developed in the framework of the
Institutions of Higher Education you configure services.

1.4 Concepts of image

The images as representations is probably the main content of human thought. They are one of
intellectual materials most important man, being able to influence and direct the behavior of people. The
understanding of images that the consumer form on a given product/service is an asset for better routing
decisions to launch, improvement and development of strategies for positioning services.

Thus, the image can be defined as "a set of representations, views, convictions, and networks of
meanings of an object (product, service, brand, corporate, shop, university, etc. ) stored in memory in a more
holistic way" (DE TONI, 2005).

... The image is stored in memory in a more holistic way indicates that the
man handles images interactively, in which its various constituent parts
come together in a larger unit. Thus, the image is an indivisible whole,
bringing together different elements sensory, emotional, cognitive and
symbolic, and that your understanding is the understanding of the various
components that form (attributes of the image).

Among the different perspectives on the understanding of how the images are organized in memory of
an individual, two theories deserve special mention: the Theory of Social Representations and the Theory of the
Core.

The theory of Social Representations (TRS), initially approached by Moscovici (1978), is one of the
main theories that explain the processes of social influences and how individuals acquire and organize their
mental models.

Second Breakwell (2001):
... The TRS presents the formation of mental models as a socially mediated. Thus,
the group of people and their behavior, the organizational context and the channels
of information agents are strongly influential in the formation of images of
individuals.

For Moscovici (2000):

Social representations are a set of convictions, beliefs and values widely shared by
people, that has as its purpose make the family events, ensuring the possibility of
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sharing of the network of
Meaning that they are given.

The Central Nucleus Theory suggests that the man organizes and processes the information in a
dynamic way and evolving around a Central Core and a set of peripheral elements (ABRIC, 1984 and 1993; S4,
1996). According to the French researcher Jean-Claude Abric (1984), any representation is organized around a
Central Nucleus, consisting of one or more elements that give, the representation, its meaning, and that is, the
structure of this representation, a privileged position.

The Central Nucleus is determined, in part, by the nature of the object represented and, in part, by the
ratio that the subject, or a group of people, with this object. Thus, the Core is formed as a subset of the
representation, consisting of one or more elements, whose absence desestruturaria representation or would give
a meaning completely different (SA, 1996).

The attributes that make up the Core Group are marked by the collective memory, and are stable and
resistant to change. Its function is to generate meaning for the images. Around the central system of the image,
there is a peripheral system, composed of attributes more flexible, sensitive to the immediate context. Its
function is to allow adaptation to the reality, as well as the differentiation of the content and the protection of the
central system. The peripheral systems are closer to the practices of everyday life and subject to changes (SA,
1996).

Therefore, it is understood that the images are organized as a network of meanings or diagrams
associated and organized around some central elements which are socially accepted and shared. More
specifically, the use of mental images that the students have of their course is very useful to explain
conceptually how the configuration of its educational reality is structured, as well as for the institution better
direct the strategies and practices of organizational improvement and satisfaction of their students.

1.5 The evaluation in Teaching and Administration

The task valuational related to education is very peculiar and, consequently, may not be fully
comparable to any commercial deal.

It is important to clarify that by undertaking is usually understood, a company, a real estate
construction, an activity whatever and that has clear objectives and a process to be developed, with proprietary
technologies, and specific support and of course with a command, of unique interest or democratically placed in
addition to all of the employees and partners who belong to the action and the results.

Education is a service. A service that earns strong proportions as the information sets new standards for
guidance, work and access. This service must be fully in line with the requests of demand-clientele, which in
turn is also a product placed first in the classroom as a student liabilities that evolves to the reflective and
participatory and step-by-step are on the move for a product that goes to the market and that ultimately
represents an image.

Business Administration while a course is very detailed. In administration it is important to have
broader vision and know how to act from the conceptual knowledge and build up this new acquired knowledge
of action to enhance new invested by directing all involved. The objective is the positive business results. In
addition to this conceptual qualification is very important technique. Knowing techniques, having basis not only
theoretical also practice and reflecting on both is usual to obtain better results. Another requirement of the
Administration is that it is essential to deal with the other, able to relate, position, listen and inform. The
relationship, participation, negotiation, are part of the routine and the exceptionalism of the Administrator. He
plays a role of leadership. If it fails to do so, can be devastating to your organization and leads to negative
results, or at least they do not achieve their goals. Always bear in mind that depends on his/her performance, the
result. This responsibility is often forgotten requires that you have the qualifications commented. AND in this
study we want to alumni check as this was internalized by the same and if it is put into practice.

In relation to the educational process, the National Council of Education (CNE), through the Camera of
Higher Education (ESC), introduced the Resolution CNE/ESC 4/2005 that presents the new National Curricular
Guidelines of the Undergraduate Course in Administration to be observed by the institutions of higher education
in their curriculum organization. Among other definitions, the Resolution CNE/ESC 4/2005 (p. 2) defines the
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desired profile of its alumni of Undergraduate Course in Administration, as follows:

Art. 3 The undergraduate course in Administration must necessitate, as desired
profile of trainee, training and ability to understand the scientific issues, technical,
social and economic production and its management, observing graduated levels of
the decision-making process, as well as to develop qualitative management and
appropriate, revealing the assimilation of new information and presenting
intellectual flexibility and adaptability contextualized in dealing with different
situations present or emerging in the various segments of the field of activity of the
administered.

Art. 4 The Undergraduate course in Administration must provide the vocational
training that reveal at least the following skills and abilities:

I - recognize and define problems, identify solutions, thinking strategically, make
changes in the production process, to take preventive action, transfer and generalize
knowledge and exercise, in different degrees of complexity, the decision-making
process.

Il - develop expression and communication compatible with the exercise of a
profession, including the processes of negotiation and in interpersonal
communications or intergroup.

111 - reflect and act critically on the sphere of production, including its position and
function in the productive structure under its control and management.

IV - develop logical reasoning, critical and analytical to operate with values and
mathematical formulations present in formal relations and causal phenomena
between productive, administrative and control, as well as expressing so critical and
creative in face of the different organizational contexts and social;

V - have the initiative, creativity, determination, political will and administrative,
willingness to learn, openness to change and awareness of quality and of the ethical
implications of their professional practice.

VI - develop ability to transfer knowledge of life and the daily experience for the
work environment and its field of professional activity in different organizational
models, revealing professional adaptable;

VIl - develop capacity to develop, implement and consolidate projects in
organizations; and

VIII - develop ability to perform consultancy in management and administration,
opinions and expert administrative, managerial, organizational, strategic and
operational.

There are various problems relevant to the assessment process, starting with the meaning of
assessment, its principles, criteria and purposes. "S. f. 1. Act or effect to evaluate. 2. Assessment and analysis. 3.
Value determined by the evaluators." (FERREIRA, 1979, p.169 ).

The evaluation of a university institution must take into account three segments: teaching, research and
extension. The evaluation of the university in the design of Isaura Belloni is composed of some important
criteria linked to various activities-purposes and the means to achieve the evaluation. In other words:

a) Professor: performance in education: evaluation of the content, the
procedures used, the teaching materials produced, etc. ;
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b)  Teaching: content of curricula and programs; professional profiles face the
prospect of scientific and technological development and social needs; other
aspects.

c)  Research: relevance scientific-technical and political-social projects or lines
of research in development; congruence /complexity /continuity between research
activities versus search for background of working arrangements;

d) Extension: relevance scientific-technical, and political-social activities;
congruence / complexity /continuity between research activities versus extension
palliative-creative;

e) Infrastructure of teaching, research and extension.

1 - Human Resources - the size and functions of the technical body;

performance;

2- Physical Spaces - equipment and materials science and engineering

(laboratories, experimental stations, generation of information processing,
bibliographic collection, etc. ).
f)  Administration: human Resources - decision-making bodies: defining roles
and specificities/duplication, etc. ; centralization /decentralisation: agility of
decision, transparency: performance” (1989: 66 and 67). (Amorim, 1992, 33 And
34).

Tejedor and Blanco (1997, 3193/94 - 18) highlight the reasons that has aroused interest in the
evaluation of higher education.

a) The economic competitiveness: higher education is a key part to face the
future, as a source of economic growth, technological development and, as a
consequence, improving competitiveness.

b) The demand for quality, on the part of citizens, in all production processes and
services. To this we can bind the high expense total, public and private
education that causes in society a greater concern for the quality of the services
they provide the universities.

c) The growing demand of quality on the part of employers in relation to the level
of training received by those seeking employment requires universities to raise
their levels of quality of training offered.

For all this we see that the demand for institutional assessment is a clear expression of the growing
attention of extrinsic dimension of the quality of the university. The society does not seem to be more willing to
accept that universities self-justify and want to know how the activities develop and show the analysis made by
alumni is a way to do so.

2 ANALYSIS OF RESEARCH

This survey was conducted among the students of the Undergraduate Course in Business
Administration offered by UNIR/CAMPUS OF CACOAL, which had its first class of students, in this course, in
the year 1997 with a total of 18 (eighteen) academics, receiving Bachelor's Degree in Business Administration.
Since then, this campus already completed a total of eight (8) classes, placing on the market of work of Cacoal
and region, more than 220 professionals in Administration.

In this research were found residing in Cacoal area a total of 45 (forty-five) alumni of the course being
(1996: 8 alumni; 1999: 10 alumni; 2001: 6 alumni; 2004: 6; 2007: 15 graduates), which represent the sample
used in this work, of which 51.2% of the male and 48.8 of females, including students of 6 first classes that were
formed. Of this sample, 72% UNIR the University when they had less than 30 years of age. Another aspect that
also attracts attention is that of the total number of participants, the vast majority are from public schools, 75%
(seventy-five percent), 7.5% (seven point five percent) studied in both sectors (public and private) and only
17.5% (seventeen point five per cent) had their basic schooling total in private schools.

Of 45 (forty-five) questionnaires delivered, 40 (forty) were promptly answered and returned to the
tabulation of data, which represents 88.6% (eighty-eight comma six per cent), 3 (three) refused to respond,
representing 6.4% (six comma four per cent) and 2 (two) not returned the questionnaire that was given to you,
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representing 5% (five per cent).

Once applied the questionnaires the survey to alumni located and residing in this city, the data were
tabulated and analyzed.

The first question asked the alumni was what is your current occupation in the labor market, 9 said they
are entrepreneurs, which represents 22.5%, 23 started that are employed, these 17% in the public sector, which
represents a majority 57.5%, 1 (a) stated that he was unemployed, representing 2.5% and 7 said they had other
occupations or are not in the labor market, thus representing 17.5% of the total, as we can see in graph 1.

B ENTREPRENEUR
B EMPLOYED

& UNEMPLOYED
B ANOTHERS

Graphic 1 - Situation of former student convicted in the labor market
Source: The authors, UNIR Cacoal (2009).

B Until 5 basic income

15%
B Between 5 and 10 basic
income
[ Above 10 basic income

Graphic 2 - Level of monthly basic income
Source: prepared by the author (2009)

The next question came as a complement to the previous, being asked to the interviewees which
monthly income of them, 21 (twenty one) replied that received up to 5 (five) minimum wages, representing
52.5% (fifty-two point five per cent), 13 reported that gain of 5 (five) to 10 (ten) minimum wages, representing
32.5% (thirty-two point five percent) and 6 (six) said that earn above 10 (ten) minimum wages, representing
15% (fifteen percent), as shown in graph 2. We emphasize that the interviewees who receive above 10 (ten)
minimum wages, 5 (five) are entrepreneurs.
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W1Year
B 2Years
: 5%

W 3Years

M More than 3 years

Graphic 3 - time which holds the current occupation Source: Prepared by the author (2009)

The next question in the questionnaire was the time that the interviewee was in current occupation, the
time of one (1) year and two (2) years both were with 4 (four) answers each, thus representing 10% (ten per
cent) for each item, the time of 3 (three) years obtained only 2 (two) responses, representing 5% (five per cent)
while the vast majority said that carries the current occupancy by more than 3 (three) years, representing 75%
(seventy-five percent) of the total responses. These data show that the interviewees in positions stable with no
large turnover professional.

B 1O0acupency
= 2 Occupances
» 3 Oupences

o Morethan 3 oxupancies

Graph 4 - Quantity of occupations already exercised by the
interviewee
Source: Prepared by the author (2009).

As the previous chart, when asked about the number of occupancies already exercised by the
interviewees, the answers were the following: 8 (eight) people have responded that they are in the first
employment, representing 20% (twenty per cent), 10 people say that they are in the second employment,
representing 25% (twenty-five percent), already 5 respondents said they are in the third employment, which
represents 12.5% (twelve point five percent) and the majority, 42.5% reported that already had three or more
jobs.

We emphasize here, that 28 (twenty-eight) of people interviewed consider acting in activity linked to
their academic training and the other 30% (thirty percent) feel that they are acting in different areas of the course
that concluded.

Another important fact that we should look at is that the vast majority of them, 62% (sixty-two per
cent) entered the employment by means of tender or selection; only 38% (thirty-eight per cent) were by
indication or invitation, this shows that the training course of Administration of UNIR/CAMPUS OF CACOAL,
prepares its professionals to compete with quality in public procurement offered in the area.
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B Immediately

m Until 3 months

After months

m Continued in the same
employment

7,50%

Graph 5 - Time elapsed between the completion of the course and obtaining employment or
new employment Source - drawn up by the author (2009).

In chart 5, we see the answers on what the time elapsed between the completion of the course and the
obtaining of employment or new employment: 17 (seventeen) replied have achieved employment immediately,
representing 42.5% (forty-two point five per cent), 3 (three) claimed to have been employed in up to 3 (three)
months after the completion of the course, representing 7.5% (seven point five per cent), 7 (seven) have
managed to find a job after 3 (three) months, representing 17.5% (seventeen point five per cent) and the
remaining 32.5% (thirty-two point five percent) said that they continued in the same employment after they have
completed the course.

6.60% ® [dentification with Business

‘ m Good labor market

# Knowledge about several areas

® Interest in specific areas

® Development and personal
growth

Graph 6 - Reasons for choosing the course
Source: Prepared by the author (2009).

In graph 6, we have the reasons why the alumni chose coursing Administration, like or identify with the
course was cited 21 (twenty one) times, representing 35% (thirty-five per cent), have good labor market had 2
(two) citations, representing 3.4% (three comma four per cent), have knowledge of various areas was
remembered 6 (six) times, representing 8.3% (eight point three percent), interest in specific areas of ADM had 5
(five) citations, representing 10% (ten per cent), development and personal growth was mentioned by 12
(twelve) interviewed, representing 20% (twenty percent), entrepreneurial vision obtained 4 (four) indications,
representing 6.6% (six comma six per cent) and the fact that the course be free Represented 16.7% (sixteen
point seven per cent) with 10 (ten) citations of the total.

The next item of the interview, were made three questions in relation to the course of Business
Administration at UNIR in campus of Cacoal:

As we can see in the charts above, 68% (sixty-eight per cent) choose again the same course (graph 7.1);
82% (eighty-two per cent) the course lived up to expectations (graph 7.2) and 95% (ninety-five percent) of
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alumni felt that had good performance in the course (graph 7.3).

32% 18% -
m YES H YES
‘ W YES
B NOT mNOT
H NOT
68% 82% 95%
Graph 7.1 - Choose again the course?  Graph 7.2 - This course lived up to Graph 7.3 - had a good
Source: The authors (2009). expectations? performance in the course?

Source: The authors (2009). Source: he authors (2009).

Then, it was requested that the respondents classify the course giving notes to the following items:

The note that had the highest percentage for the evaluation of the course was to note 7 (seven) with
42.8% (forty-two point eight per cent); in the evaluation of teachers notes 7 (seven) and 8 (eight), both received
32.2% (thirty-two point two per cent) of indications; for students in general again to note 7 stood up with
39.3%; already in self-evaluation the majority of the respondents note 8 to himself, representing 42.8% of
alumni; as we see in the charts 8.1, 8.2, 8.3 and 8.4.

3,60% _3,60%
17.80% : b B LEVELS 14,20% 3,60% _3,60% 14,20% mLevel 5
B LEVEL7
B Level 6
[LEVELS
M Level 7
BLEVEL 9
M LEVEL10 n Level 8
Graph 8.1 - Notes for the course Graph 8.2 - Notes for teachers
Source: Prepared by the author (2009). Source: Prepared by the author (2009).
< o B LEVELS
1430 350%350%720%  mrEvELS| [1820% 7O l20% 7%
M LEVELG6
ELEVEL 6
Il LEVEL7
B LEVEL 7
M LEVELS
ELEVELS
B LEVELSY
B LEVEL 9
@ LEVEL 10
Graph 8.3 - Notes for students in general Graph 8.4 - Notes for students (himself)
Source: Prepared by the author (2009). Source: Prepared by the author (2009).

In subsequent item, respondents evaluated items of infrastructure of UNIR/CAMPUS of Cacoal, in the
period in which they were grade graduation:

This item (graph 9.1), 57.6% considered the regular library; 21.2% (twenty-one point two per cent)
considered this structure bad; 18.1% considered the library good and 3.1% considered excellent the structure of
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the library. In this item, 26.4% considered this bad service, 35.4% considered the service good and the
remaining 38.2% considered the regular service, as we see in chart 9.2.

0,
3,10% B NOT AVALIABLE
¥ BAD
18,10% B VERY BAD

\

¥ BAD B FAIR

B FAIR B GOOD

B GOOD

I EXCELLENT

Graph 9.1 - Library
Source: Prepared by the author (2009).

Graph 9.2 - Service of Xerox
Source: Prepared by the author (2009).

This item (graph 9.3), we can see that only 6% (Six percent) said that the rooms were excellent; more
than half of the respondents, 51.6% (fifty-one point six percent) considered that the classrooms were good,;
27.2% (twenty-seven point two per cent) that the classrooms were regular and only 15.2% (15 point two per
cent) feel that the rooms were bad. In this item, the answers "not available”, "bad" and "bad" had highlighted
with: 26.4%, 17.6% and 32.3%, respectively, it is justified because the period in which the first classes attended
the access to technology was not as easy as today.

6,00% 5,80%
’ ’ 15,20% [l NOT AVALIABLE °~\ 3:10%

[ NOT AVALIABLE

14,70%
B VERY BAD B VERY BAD
¥ BAD ¥ BAD
H FAIR B FAIR
§ GooD B GOOD
M EXCELLENT |8 EXCELLENT

Graph 9.3 - Classrooms
Source: Prepared by the author (2009).

Graph 9.4 - Computer Room and Audio Visual
Source: Prepared by the author (2009).

In this item, the answers regular and good represented each, 45.4% (forty-five point four percent), bad
was mentioned by only 3.1% (3,1 per cent and the other, 6.1% (six comma one per cent) evaluated the school
environment as excellent (graph 9.5).
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6 10% 3 10% B NOT AVALIABLE 9 10% _\\0 6 10% H nio disponivel
B VERY BAD ’ MipEsSig
¥ BAD M ruim
W regular
B FAIR
® bom
B GOOD
M excelente

] EXCELLENT

Graph 9.5 - School Environment
Source: Prepared by the author (2009).

Graph 9.6 - Service of the Secretariat
Source: Prepared by the author (2009).

This item (graph 9.6), the alumni responded that was regular or good, in their vast majority, 42.4%
both, 9.1% considered the excellent service and 6.1% said to be bad this service.

In this item, regular and good were the responses with 39.4% (thirty-nine point four per cent) each,
bad was cited by 15.1% (15 comma one per cent) of the respondents and 6.1% (six comma one per cent) said
that these environments were excellent (graph 9.7).

NOT AVALIABLE
6.10% &

15.10%

B VERY BAD

@ BAD

l FAIR

B GOOD

[ EXCELLENT

Graph 9.7 - Room of Teachers and Direction
Source: Prepared by the author (2009).

Following the analysis of the survey data we have the following the favorable and unfavorable aspects
of the course of ADM second the alumni interviewed:

As we can see, there are many favorable aspects mentioned by the interviewees: highlight to the
gratuitousness of course, 12.8% (twelve point eight per cent), ample employment options with 4.9% (four point
nine per cent) and personal development cited by the majority of ex-students, 24.7% (twenty-four point seven
percent), as shown in the chart above.
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B Ofers Great holistic vision
15,20%
20,70% B Goodlevel of some professors
B Great opportunities of jobs

B Positive image about Business School

B Personal Development

¥ Public College - No fees

The Business School prepares to work on
the organizations

24,70% 11,80%

Graph 10.1 - favorable aspects of the course
Source: Prepared by the author (2009)

Here the graph 10.1.1 we realize that, according to the vision of the interviewees, the aspects more
unfavourable course are the lack of putting theory into practice, excess theory/little practice being cited by 24%
of the respondents and little exchange university-company with 26% of citations, the unpreparedness and lack of
commitment of some teachers was also very cited, being 20% of the total.

m Unpreparedness and lack of commitment of
some teachers

B Lack of Update of the curriculum

m Alot of Theory and less pratical occupation

B |jttle exchange universidaqde x company;

B Methodology exceeded,

B inadequate Infrastructure;

w Lack of motivation and commitment of
some students.

Picture 10.1.1 - Favorable aspects of the course
Source: prepared by the author (2009)

From the table 1, we can conclude that the vast majority of skills proposals by way of ADM are
requested in practice by those who occupy positions in more varied economic sectors, no matter be owner (boss)
or employee (employee) the administrator needs many skills to be successful. We highlight the requirements
with higher percentage of responses: persistence determination and perseverance, 98% (ninety-eight per cent) of
the respondents agreed that this primordial ability in their day-to-day work; ability to perform tasks of
organization, scheduling and planning, skills necessary for 97% (ninety-seven per cent) of the cases checked;
sociability, relationship with other persons, 96% (ninety-six per cent said they need this ability; resolve
conflicts, to 80% (eighty percent) is fundamental in his own office in professional life.

Tactful Management Research Journal | Volume 2 | Issue 12 | Sept 2014
15



Tactful Management Research Journal
Vol. 2 | Issue. 12 | Sept 2014
ISSN :2319-7943 Impact Factor : 1.5326 (UIF)

Table 1 - Requirements and skills required by the post currently busy

Requirements assessed Yes Not | Sometimes
Sociability, relationship with other people. 96% 1% 3%
Persistence, determination and perseverance. 98% - 2%
Critical Thinking, independence. 50% 6.7% 43.3%
Ability to perform tasks for the organization. 97% 1% 2%
Programming and planning.
Initiative, entrepreneurial spirit. 70% 10% 20%
Long term strategic Vision 2% 10% 18%
Technical Expertise 73% 10% 17%
Leadership 68% 12% 80%
Ability to write 62% 15% 23%
Skills to resolve conflicts 80% - 20%
Authority, ability to impose. 40% 10% 50%
General Culture 49% 3% 48%
Ability to speak in public, submit jobs. 40% 26% 34%
Adjustments to established routines 68% 2% 30%
Greater ability to solve technical problems than 50% 10% 40%
To take administrative decisions
Reading Ability and concentration 46% 20% 34%
Ability for numerical reasoning 70% 12% 18%
Ability to set deadlines, standards and procedures for 54% 15% 31%
Activities to be carried out.
Ability to coordinate working groups and delegate 57% 13% 30%
Functions

Source: Adapted from Mattar (1996)..

As shown in table 2, we can observe that 68.8% (sixty-eight point eight per cent) of alumni agree that
the course of ADM the prepared for the labor market as practitioners; 86.8% (eighty-six point eight per cent)
agree that the course provided conditions for professional achievement; 73.3% (seventy-three point three per
cent) said that their current occupancy requires much more knowledge than those learned in university; 76.7%
(seventy-six point seven percent) are in agreement that the course provided conditions to learn the reality of
companies; 73.4% (seventy-three comma four per cent) agree that the knowledge that today they have are more
due to their professional experience; 50% (Fifty per cent) of the respondents disagree that the course the trained
to be professionals to solve problems in a specific area; 80.1% (80 comma one per cent) agree that use in day-to-
day work of the knowledge learned in the course and 59.8% (fifty-nine point eight per cent) of alumni disagree
that their careers would have been the same, even having done another vocational course.

Table 2 - The importance of having attended ADM for the professional career

Disagreement Concordance
Total Much [Little Little Much Total

Items

The course of ADM prepared for The
labor market as Professional 3.3% 13.3% | 16.6% 33.5% 30% 3.3%
practitioners.

The course provided conditions to
professional achievement .

- 6.6% 6.6% 50% 26.8% 10%
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The current job requires very
More knowledge, and that 3.4% - 23.3% 10% 50% 13.3%
Were learned in practice.

The course provided conditions
To learn the reality of the business - 10% 13.3% 26.7% 33.4% 16.6%
and the environment.

I am currently a specialist

6.6% 6.6% 6.6% 16.6% 47% 16.6%
In the area where | act.
The knowledge that | have
AAre due to experience - 6.6% | 20% 30% 33.4% 10%
Practice of that acquired in
Course that I ran.
Use in the day-to-day professional i 33% | 16.6% 43.4% 26.7% 10%

Much of learned in my Course

[The company's vision presented on
the course was very far from the 3.3% 13.3% 30% 33.4% 10% 10%
reality of daily.

IThe course trained to be
Professional prepared to

10% 20% 20% 26.7% 20% 3.3%
Solve problems of an area
Specific actions.
The reality taught in course
That complete had nothing to do with 10% 2506 | 33.4% 25% 6.6% i

the brazilian reality
Faced by organizations.

My career would have been the same,
even having done another 16.6% 27% 16.6% 16.6% 6.6% 16.6%
undergraduate course.

Source: Adapted from Mattar (1996).

OVERALL ANALYSIS AND FINAL CONSIDERATIONS

It is concluded that the study how important can become the collaborative work between the
professor and students in a University. The students have experience enough to participate as agents reflective,
creators and disseminators of knowledge in the institution.

This article aims to answer the following question: "Where and what they are doing the alumni
undergraduate ADM - UNIR/CAMPUS OF CACOAL and what their vision of the course that took place?

After tabulation of the data, the conclusion reached was that the majority of professionals in ADM
formed by UNITING/ CAMPUS of Cacoal are in the public sector (employed), receiving between 5 (five) and
10 (ten) minimum wages; employees are stable with more than three years employees and gazetted officers.

With reference to assessments performed by alumni of the Course ADM - UNIR/CAMPUS OF
CACOAL can be pointed out the following conclusions: the course is well evaluated in a general manner:
students have a good picture of the course; the course facilitates the placing on the market of work; if they had
that attending again would UNIR in. However, several were the criticisms and suggestions of alumni who
earned and which are still deserves the attention of the leaders of course. Some actions have already been carried
out in order to obtain improvements and others are still being carried out, such as the extension of

Building, improving the library, availability of computer lab and audiovisual materials to be used in
the classroom, construction of canteen, construction of auditorium, among others. In the context of staff, the
University has also improved significantly: hiring of new teachers, qualification of professionals older,
reorganization of the departments, and so on.

Another element that identifies the comments from alumni is in his view on the theory and practice.
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Apparently are indicating that their inexperience professional arises from a process of teaching overly
theoretical and deficient in terms of practical preparation. This means that, if the equation was reversed, that is,
the reduction of theoretical content in favor of emphasis on teaching practical, would be empowered to face the
labor market with higher chances of success.

However, it should be pointed out, the theory/practice dichotomy is misleading. In reality the "media-
press” of a course of higher level, it is essentially the theory; in practice, to a professional in the area of
Administration, will be from the confrontation of organizational routine, where the knowledge transform and
reproduce. What you can do is to simulate the reality, and then, the teacher plays a key role, since it is he who
defines the theoretical formulation that will be to the students and, more important, is the one who must make
explicit connections with the real, that is, the passage of the theoretical level - abstract by nature -, to the real -
concrete by nature -.

Note that the perception of former students of an institution of Higher Education involves the search
of training for a competitive market, in addition to the construction of theoretical and practical knowledge are
consistent with the social demand and market. This way you should build an academic training in line with the
current context, considered broadly.

In general, the evaluation should be seen as an important tool to generate ideas for improvement, but
not as an absolute truth due to the limitations of existing methodologies that are feasible to be implemented,
however, if correctly interpreted, it is of great importance to the self-knowledge, institutional improvement,
helping in the management and decision-making.
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